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On cold days, cuddled up in a warm blanket with 
a cup of tea or hot chocolate, what else could be 
sweeter than making travelling plans? The current 

edition of Hotelier International Magazine is ready to be your 
best partner in this task. Some of the destinations listed 
here take us to faraway lands while there are truly exciting 
things going on almost on your very doorsteps.

In the “Concierge” section, a wide array of recent 
developments, as well as exciting news from around the 
industry, and amazing hotel and spa openings served 
as appetisers.

There are so many interesting people out there and we 
have again managed to engage in conversations with some 
of them. Enter Marcel Wanders, and let there be light. 

The Dutch interior designer uses fantastic techniques and 
colours. We're proud that he spent half a day with us during 
his travel and gave us an exclusive interview.

What we cannot have enough of, once again, is gastronomy. 
This time, we have aimed for the stars (really) and explored 
some of the best of the best, be it in Singapore, the United 
States or Japan. These top bars, restaurants and chefs share 
some of the secrets behind their creative process, but you 
may well feel you have no other choice but to travel to eat!

As always, our aim is to share the most innovative ideas, 
to inspire and to provide content that pleases the beholder, 
but also appeases the inquisitive mind. Please hold, read, 
see and love the newest issue of the Hotelier International 
Magazine as much as we do.

EDITORIAL

Y O U R S  FA I T H F U L LY,

MARIA ELISA D `ALESSANDRO – EDITOR







ISSUE NO. 1 2021 A HOTELIER’S HELP DESK 

CONCIERGE
W HOTELS OPENED W COSTA RICA

W Hotels Worldwide, part of Marriott International, Inc., 
opened W Costa Rica – Reserva Conchal, the first W 
hotel in the country. The highly anticipated W Costa 
Rica brings an exciting new energy to the nation’s 
tropical hotel scene, offering guests and locals alike the 
chance to soak in the iconic W lifestyle. In addition to 
being the second W hotel to open in Central America 
(following W Panama), W Costa Rica is also the newest 
W Escape, the brand’s unique spin on the traditional 
resort experience – zip line and all. Get ready, jet set, 
and let’s go… W Costa Rica is located within a 2,300-
acre nature reserve just minutes from Tamarindo, an 
internationally-renowned surf spot that has earned 
a reputation among amateur and professional wave 
enthusiasts. Surfing not your style? Nearby Playa 
Flamingo offers horseback riding, ATV and catamaran 
rides as well as fishing, snorkeling and jungle exploration 
by foot. In the dry season (December through April).

NEW ARIA BOUTIQUE HOTEL IN GREECE
Aria Hotels, the boutique hotel and 
vil las company wholly owned by the 
Libra Group, the latest addition to its 
portfolio of properties on Crete. The 
Island Concept is a luxury boutique 
hotel at Agios Nikolaos. The hotel 
opened its doors in 2019. This brings the 
total number of Aria hotels and holiday 
vil las in Greece to 28. The company 
has added 8 Greek properties to its 
portfolio in the last years. Combining 
exclusivity and the highest standards 
of luxury, this distinctive hotel complex 
comprise rooms and suites, many with 
private pools, a restaurant and bar, a 
main pool, as well as a spa complex 
with all modern comforts. The style and 
layout of this exclusive hotel makes it 
ideal for couples: it is discreet and self-
contained on a small peninsula with 
spectacular views over the Aegean 
Sea. It also features a private beach.

CONCIERGE
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TSINGPU RETREATS JOIN DESIGN HOTELS
Tsingpu Retreats bring together experiences of China’s past 
aesthetics and traditions with the comforts of today across Tsingpu 
Tulou Retreat and Tsingpu Yangzhou Retreat, offering precious solace 
amongst each location’s unique scenery, culture, and archetype. 
TAO (Trace Architecture Office) and Neri & Hu respectively worked 
traditional architecture into contemporary dwellings and public 
spaces where local masters, scholars, and craftsman in cultural 
heritage lead guests on tours and hands-on workshops in and around 
the retreat, uncovering Hakka and prosperous ancient Yangzhou 
customs, feng shui, and architecture. The Tsingpu Tulou Retreat is 
set in the UNESCO-listed area of Fujian Province in south-eastern 
China and comprises five classical tulou structures—centuries-old 
earthen buildings unique to this mountainous area of the country. 
Incredibly, three of these buildings were constructed during the latter 
part of the Qing dynasty.

ORION SPAN ANNOUNCES CERTIFIED AGENT PROGRAM 

EDITION DEBUTED IN THE MIDDLE EAST

Orion Span today announced that effective immediately, 
travel professionals booking clients for a future stay at 
its luxury space hotel will be eligible to receive a flat-rate 
$50,000 commission. Starting at $9.5M per person, Orion 
Span’s 12-day trips to Aurora Station will begin in 2022, 
providing an unforgettable authentic astronaut experience. 
Pricing starts at $9.5M per person; a deposit of $80,000 
is required for each traveler and can be placed by 
traditional payment methods as well as by cryptocurrency. 
Commissions will be paid in full after completion of the 
trip. “Since opening our hotel reservations in April, we’ve 
been met with great excitement as space enthusiasts 
from around the world have moved quickly to secure their 
reservations,” said Frank Bunger, chief executive officer 
and founder of Orion Span.

EDITION Hotels brings its signature, iconic style to the 
UAE with The Abu Dhabi EDITION, an exclusive waterfront 
oasis spearheading a new movement in the city that never 
stands still. The first EDITION in the Middle East, Abu 
Dhabi is a ground-breaking hotel concept brought to life 
by Ian Schrager, the visionary behind contemporary luxury 
as we know it, in collaboration with Marriott International. 
This powerful partnership brings with it the area’s finest 
hotel concept, offering the ultimate elevated experience in 
design, food, amenities and entertainment. In a city that 
embraces the bold, the new and the revolutionary, The Abu 
Dhabi EDITION is a new kind of gathering place, unlike 
anything that has come before it. With 198 guest rooms and 
suites as well as 57 exclusive residences, this new jewel of 
Abu Dhabi delivers the best of both worlds: polished with 
personality, perfectionism with individualism and comfort 
with charisma and charm.

CONCIERGE
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AUTOGRAPH COLLECTION HOTELS, VINTY TO COLLABORATE

YOTEL EXPANDS PORTFOLIO IN PORTUGAL
YOTEL operates a new hotel in Porto. The hotel is 
located on Rua de Gonçalo Cristóvão, in the heart of 
the traditional centre of Porto, adjacent to the city’s 
business district – Rua de Santa Catarina. The property 
showcase the design excellence that YOTEL is known 
for worldwide. Integrating the fundamentals of luxury 
hotels into smaller smartly designed spaces, and offer 
approximately 147 rooms (known as cabins). As per 
typical YOTEL style, each cabin have a signature 
space-saving adjustable SmartBed™ with Serta gel 
mattress, ensuite bathrooms with rain showers, mood 
lighting and HD TVs that can easily be connected to 
guests’ own devices. The project came to fruition 
following investment from owner United Investments 
Portugal, a luxury real estate developer renowned for 
the creation of world-class hotels and resorts across 
Portugal.

THE LUXURY COLLECTION, ITC GRAND GOA
ITC Grand Goa, a Luxury Collection Resort & Spa, on Arossim beach 
in Cansaulim, South Goa awaits its guests. Reinforcing its successful 
collaboration with ITC Hotels in India, the property celebrates the 
spirit of Goa and the rich culture of the destination. The resort’s 
village-styled architecture draws inspiration from the region’s Indo-
Portuguese heritage, blending classical elegance with a distinctive 
regional allure. The Luxury Collection’s hotels across India are 
renowned for their award-winning dining options, and ITC Grand Goa 
is no exception, offering six signature dining experiences that bring to 
life the colors and flavors of the destination. The 252-room resort will 
also feature expansive indoor and outdoor meeting & banquet spaces 
as well as a spa showcasing time-honored Indian wellness principles 
through a curated menu of treatments and services. Set amongst 45 
lushly-landscaped acres, with direct access to the pristine Arossim 
beach, ITC Grand Goa embraces the captivating culture of Goa.

Autograph Collection Hotels, Marriott International’s 
distinctive collection of passionately independent hotels, 
invites travelers to uncover the beauty of the Southern 
California coastline with its road trip packages. The curated 
packages are available at the brand’s three newest West 
Coast destinations: westdrift Hotel in Manhattan Beach, 
Lido House in Newport Beach and Hotel Republic in 
San Diego. Each hotel was hand-selected for Autograph 
Collection Hotels’ portfolio for its vision, design and craft, 
as well its strong role in the locale. In collaboration with 
Vinty, the premier classic car hire service in California, 
the road trip packages provide travelers with the 
opportunity to rent one-of-a-kind vintage cars to drive 
along the iconic Pacific Coast Highway and find retreat 
at one or more of the brand’s newly opened hotels.

CONCIERGE
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BRAEMAR ACQUIRED THE RITZ-CARLTON LAKE TAHOE

HYATT REGENCY XUZHOU IN THE PARADISE ON EARTH

CBRE Hotels arranged the sale of the Ritz-Carlton, 
Lake Tahoe in Truckee, California. Global real estate 
investment company Kennedy Wilson sold the resort 
property for $120 million to Braemar Hotels & Resorts, 
a Dallas-based real estate investment trust founded in 
2013.The 170-key hotel opened in 2009, and Kennedy 
Wilson acquired the resort in 2012. The ski resort offers 
guestrooms and suites, a 17,000 square-foot slope-
side spa, both indoor and outdoor meeting and event 
space and dining options. In 2017, Kennedy Wilson 
debuted Lake Club, a new facility on the shore of Lake 
Tahoe that provides guests direct access to the lake.

Suzhou - formerly "Soochow" - is a part of the Yangtze River 
Delta region, adjacent to Shanghai and on the shores of Taihu 
Lake. Written records say that Suzhou enjoys a history of 
over four thousand years; 2,500 years according to official 
recognition. It is one of the oldest cities in China, and the 
cradle of Wu culture. Since its establishment, it has been the 
centre of economy and culture in the Jiangnan. It is recognized 
as "The Paradise on Earth. Hyatt Regency Xuzhou is located 
at the center of contemporary Xuzhou within the landmark 873 
foot (266 meter) International Finance Center, in the heart of 
Xuzhou’s Central Business District."Hyatt Regency Suzhou 
offers a variety of luxurious guestrooms and suites ranging from 
40 square metres to 277 square metres with a contemporary 
design scheme and impressive views of the city. 







A VITAL ADDITION TO LONDON’S THRIVING 
FIVE-STAR AND LUXURY HOSPITALITY SCENERY  

IS THE BEAUMONT 

MAYFAIR 
ART DECO







A vital addition to London’s thriving five-star and luxury hospitality 
scenery is The Beaumont. Located in the heart of Mayfair, this 
boutique hotel is in an architecturally protected building, and is 
the first independent hotel by Jeremy King and Chris Corbin.

Built in 1926 and turned into a hotel in 2014 following an extensive 
design process, The Beaumont features 73 rooms, of which 23 
are studios and suites. All rooms are elegantly designed in a soft 
Art Deco style with original artwork and antiques. Bathrooms are 
luxurious, with white and black mosaic tiles and underfloor heating. 

Inspired by the great hotels of the 1920s, The Beaumont is located 
in a quiet garden square, close to the boutiques, art galleries and 
museums of Mayfair, St. James's and the West End. It is only a 

few minutes’ walk from some of London’s finest luxury shops and 
restaurants, providing a good base to explore the metropolis.

The origin of the name is an exciting story, especially as told by 
founder and chief executive Jeremy King. “The fictional James 'Jimmy' 
Beaumont becomes an architectural leitmotif which haunts the 
corridors of what I imagine to have been a hotel created by a hotelier 
escaping the constrictions of Prohibition-shackled New York. […] This 
is a hotel with an old-world aesthetic and values, firmly underpinned 
by 21st century advances in technology and comfort.”

No wonder The Beaumont has already received several noteworthy 
awards; in July 2017, it was announced the winner of the “Independent 
Hotel of the Year” category in the 

THE BEAUMONT

24



THE BEAUMONT



prestigious Catey Awards. According to the organisers, the judges 
were “bowled over by the quality and attention to detail in abundance 
through the property, which, when combined with first class service, 
made The Beaumont an exemplary winner of the category.”

Other awards include The Gold List 2021 Best Hotels in Europe of 
Conde Nast Traveler, TripAdvisor Traveller's Choice in 2018 - Top 25 
Luxury Hotels in the World. Forbes Life lauded it as "one of the hottest 
hotel openings in London in 2014," while Luxury Travel Intelligence in 
2015 named The Beaumont its "favourite boutique hotel in London."

Design is the heart and soul of the intimate yet welcoming space. An 
iconic feature is Turner Prize-winner Antony Gormley’s extraordinary, 
three-storey inhabitable sculpture, the ROOM. Another attraction is 

the Roosevelt Suite, which can be opened up to occupy the entire 
fifth floor, with five bedrooms and a large terrace. 

Besides design, all rooms and suites have dual-line telephones, voice 
messaging, personally controlled air-conditioning and windows that can 
be opened, Wi-Fi and local calls, interactive film and music on demand, 
complimentary soft drinks, coffee and tea, and a personal laptop safe.

The level of hospitality is often measured not only by the rooms but 
also by the restaurant or catering. This is extremely so in the case of 
The Beaumont, which is destined to win over gourmets in the know: 
the founders Corbin and King are the legendary restaurateurs behind 
The Wolseley, The Delaunay and a number of London's other leading 
restaurants.

THE BEAUMONT
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“The foundation of great restaurants is when the restaurateur creates 
somewhere they would like to eat themselves and the same applies, I 
feel, to the hotelier,” King said.

The hotel therefore features a range of quality choices in this respect, 
such as the American Bar and The Colony Grill Room, both open 
every day until late. The Colony Grill Room has established itself as 

a firm favourite on the London dining scene, inspired by the clubby, 
sophisticated Grill Rooms that first became popular in New York and 
London in the 1920s. 

Comfortable and flatteringly lit, with murals of classic American 1920s 
sporting venues by San Francisco-based artist John Mattos, the 
Colony exudes old-world glamour. Signature dishes include lobster à la 



Russe, New York hot dogs, omelette Arnold Bennett, chicken pot pie, 
red velvet cake and do-it-yourself ice cream sundaes: popular dishes 
from both sides of the Atlantic, with an equally eclectic wine list that 
takes in European classics and a wide selection from the New World.

The American Bar serves classic cocktails and stylish snacks. 
Jimmy's Bar belongs to the great tradition of American 

bars that became legendary in London and Paris during  
the 1920s. Ernest Hemingway and F. Scott Fitzgerald  
would have felt at home in its sober walnut-panelled  
interior, l ined with hundreds of photographs of British  
and American celebrities who haunted Mayfair in those  
days. The bar specialises in bourbons, American whiskies  
and classic cocktails.







The Cub Room is guests-only, a cosy bar and lounge open every day “from 
early until late” with morning coffee, tea or juices. Home-made pastries and 
preserves are available for guests every morning.

The Lotos Room, another exclusive feature can be approached down a 
sweeping, curved staircase from the main lobby. With its bands of walnut 
and cherry panelling, leather chairs, antique artefacts and Art Deco 
carpet, this elegant room is equally suited to private lunches and dinners, 
as well as standing receptions, board meetings and presentations. 

The Beaumont Spa is open for treatments to hotel and outside 
clients alike daily. The sleek Art Deco spa is equipped with a heated 
marble hamam table, a sauna, a steam room, a cold plunge pool and 
ice bar. The calm white-marble surroundings create a lovely setup 
for massages, facials and hamam treatments for men and women. 

Adjoining, guests will find a fully equipped gym, sauna and steam 
room, open 24 hours a day.

The Beaumont also offers its own art, gastronomy or sightseeing packages. 
Of these, one of the most exciting is dubbed “ROOM for Art,” a nightly stay 
at the ROOM sculpture that is also an architectural extension to the hotel. 
“Designed as an experiential work of art, there is a meditative stillness to 
the interior space that allows for a complete withdrawal from the world 
outside,” says the hotel.

The monumental bedroom is ten metres high and clad entirely in dark, 
fumed oak, and furnished only with a king-size bed, which allowed 
the artist "to sculpt darkness itself". The stay is combined with a 
three-hour one-on-one contemporary art tour of London, devised by 
SideStory and designed around the guest’s personal interests.

THE BEAUMONT
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THE TOBACCO HOTEL IS LOCATED IN THE 
CENTER OF THESSALONIKI, THE SECOND 
BIGGEST CITY IN MACEDONIA, IN NORTHERN 
GREECE. IT IS THE TRANSFORMATION OF 
ONE OF THE OLDEST TOBACCO HOUSES OF 
THESSALONIKI INTO A FIRST CLASS HOTEL, AT 
THE CITY CENTER, READY TO WELCOME YOU.

DAVITEL



Opened in the autumn of 2004, The Tobacco Hotel aspires to offer you 
a home away from home whether you visit Thessaloniki for business 
or recreation. Paying great attention to detail we have created a warm 
and friendly environment, while respecting and understanding the 
needs of a demanding guest, where our main aim is to offer high 
standard hospitality services.

Its location offers the unique advantage of being at the city center 
while at the same time in a quite neighborhood. Only 15 minute walking 
from Aristotelous Square and Tsimiski Street and almost 3km from the 
International Fair and 17km from the city airport, it offers to guests 
quick access to the city’s commercial center. It’s close proximity to the 

west entrance of the town also offers quick and easy access to the 
hotel for those arriving in town by car.

The 57 deluxe rooms are defined by their comfort and utility covering 
the needs of both business guests as well as leisure visitors. They 
are decorated with good taste, simplicity and respect to the visitor, 
using both light and dark earth tones in a style that toggles between 
marble and wood, resulting in an elegant but at the same time relaxing 
environment.

Room facilities include: Central Heating, air conditioning, mini bar, 
hairdryer, pay tv, satellite tv, internet access, safe deposit box.

DAVITEL
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In the lobby café area our guest can enjoy snacks and drinks along with 
relaxing music. Free wifi is also available in the lobby and in the rooms. 
The hotel offers also a business center ideal for business meetings. 
Its is equipped with internet, paperboard and pc. Furthermore for our 
client’s best service and upon demand we also afford spaces to a 
private parking space near the hotel (surcharge). A place meticulously 
cared for our specialized personnel and the friendly environment we 
have created are some of the reasons that would make your visit 
worthwhile.

As part of our commitment for the health and well-being of our guests, 
employees, and community, we are carefully monitoring the new 
coronavirus (covid19) situation through regular updates and  guidance  

from the Hellenic Health Organization (E.O.D.Y.) and the National 
Health Ministry, as well as additional government and  European  
organizations.
 
Based on the guidance we have received and our general state of 
readiness, we are confident our operations continue to be safe and 
ready to serve our guests.
 
We value each guest that honors us with a visit to our hotel.
Sincerely,

Theodoridou Vassiliki
Hotel Manager



Το ξενοδοχείο Tobacco βρίσκεται στο κέντρο της Θεσσαλονί-
κης, στη δεύτερη μεγαλύτερη πόλη της Ελλάδας, στη Μακεδονία. 
Είναι το προϊόν της μεταμόρφωσης ενός εκ των παλαιότερων 
βιοτεχνιών επεξεργασίας καπνού σε ένα κεντρικό ξενοδοχείο 
πρώτης τάξης, έτοιμο να σας υποδεχθεί. Ξεκινώντας να λειτουρ-
γεί από το φθινόπωρο του 2004, το ξενοδοχείο Tobacco φιλο-
δοξεί να σας προσφέρει ένα σπίτι μακριά από το σπίτι σας, είτε 
επισκέπτεστε την πόλη για επαγγελματικούς, είτε για λόγους 
απόδρασης και ψυχαγωγίας.

Δίνοντας μεγάλη έμφαση στη λεπτομέρεια, δημιουργήσαμε ένα 
ζεστό και φιλικό περιβάλλον, κατανοώντας και σεβόμενοι τις 
ανάγκες των πιο απαιτητικών πελατών, ενώ ο κύριος στόχος μας 
είναι να προσφέρουμε υψηλές υπηρεσίες ξενοδοχειακής φιλο-
ξενίας. 

Η τοποθεσία μας προσφέρει το μοναδικό πλεονέκτημα του να 
βρίσκεται κάποιος στο κέντρο της πόλης και σε μια ήσυχη γειτο-
νιά ταυτόχρονα , περπατώντας μόνο 15 λεπτά από την Πλατεία 

Αριστοτέλους και την Τσιμισκή, σχεδόν 3 χιλιόμετρα μακριά από 
τη Διεθνή  Έκθεση και 17 χιλιόμετρα από το Διεθνές Αεροδρόμιο 
Μακεδονία. Έτσι η τοποθεσία μας προσφέρει μια γρήγορη πρό-
σβαση στο ιστορικό και εμπορικό κέντρο της πόλης. Η κοντινή 
μας απόσταση από τη δυτική είσοδο της πόλης φέρνει εύκολα 
και γρήγορα στο ξενοδοχείο, τους επισκέπτες  που φτάνουν με 
το αυτοκίνητό τους.

Τα 57 deluxe δωμάτιά μας που καθορίζονται από την ποιοτική 
άνεση και πρακτικότητα, ανταποκρίνονται στις ανάγκες των εται-
ρικών πελατών και των τουριστών εξίσου. Είναι διακοσμημένα με 
όμορφο γούστο, απλότητα και με σεβασμό στον φιλοξενούμενο, 
χρησιμοποιώντας ανοιχτές και σκούρες γήινες αποχρώσεις, σε 
ένα στυλ που κινείται μεταξύ μαρμάρου και ξύλου, με αποτέλε-
σμα ένα καλαίσθητο αλλά και ξεκούραστο περιβάλλον.

Οι παροχές των δωματίων περιλαμβάνουν: κεντρική θέρμανση, 
κλιματισμό, τηλεόραση, mini bar, στεγνωτήρα μαλλιών, δωρεάν 
ασύρματη πρόσβαση στο διαδίκτυο, χρηματοκιβώτιο.

DAVITEL
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Contact Information
Agiou Dimitriou 25 str. 54632,
Thessaloniki, Greece

tel. 0030 2310515002
fax. 0030 2310530711
email: info@davitel.gr davitel.gr

Στο lobby λειτουργεί καφέ όπου ο επισκέπτης μπορεί να απο-
λαύσει ροφήματα, ποτά και σνακς, παρέα με χαλαρωτική μουσι-
κή. Κοντά στο lobby προσφέρεται ο χώρος του business center 
για επιχειρηματικές συναντήσεις ο οποίος διαθέτει καθίσματα, 
καναπέ και γραφείο με υπολογιστή, εκτυπωτή και σύνδεση στο 
διαδίκτυο.

Επιπλέον για την καλύτερη εξυπηρέτηση των πελατών και αναλό-
γως ζήτησης, προσφέρουμε θέσεις στάθμευσης σε κλειστό ιδιω-
τικό χώρο πάρκινγκ σε κοντινή απόσταση (με επιπλέον χρέωση).

Το εξειδικευμένο προσωπικό που φροντίζει συνεχώς και σχολα-
στικά το ξενοδοχείο και δημιουργεί ένα εξαιρετικά φιλικό περι-
βάλλον, είναι ένας επιπλέον λόγος που κάνει την διαμονή των 
πελατών ξεχωριστή και αξέχαστη. 

Ως μέρος της δέσμευσής μας για την υγεία και την ασφάλεια 

των επισκεπτών μας, παρακολουθούμε προσεκτικά τις εξελίξεις 
σχετικά με το νέο κορωνοϊό μέσω από συνεχείς ενημερώσεις και 
την καθοδήγηση από τον Ελληνικό Οργανισμό Δημόσιας Υγείας 
(ΕΟΔΥ) και το Υπουργείο Υγείας, όπως επίσης και από τους αρμό-
διους Ευρωπαϊκούς Οργανισμούς.

Βάσει των οδηγιών που έχουμε λάβει και με τη συνεχή επαγρύ-
πνηση που έχουμε, είμαστε πεπεισμένοι ότι οι λειτουργίες του 
ξενοδοχείου μας είναι ασφαλείς και είμαστε καθ’ όλα έτοιμοι να 
προσφέρουμε τις υπηρεσίες μας.

Εκτιμούμε απεριόριστα κάθε πελάτη ξεχωριστά που μας τιμά με 
την επίσκεψή του.
Με εκτίμηση,

Βασιλική Θεοδωρίδου
Hotel Manager

DAVITEL







ROSEWOOD VENICE TO OPEN IN 2023

SCANDIC TO OPEN HOTEL IN KIRUNA

Rosewood Venice will open in 2023 as the ultra-luxury brand’s 
second property in Italy and eighth in Europe. Located in the 
heart of the bustling Cannaregio neighborhood, Rosewood 
Venice will be housed within the magnificent fifteenth century 
Palazzo Dona’ Giovannelli and located near many of the 
city’s most legendary landmarks, including the Strada Nova, 
Piazza San Marco, Basilica di San Marco, and Palazzo 
Ducale. Constructed in the mid-1400s by Filippo Calendario, 
the master architect of the stunning Palazzo Ducale, the 
Palazzo Dona’ Giovannelli is steeped in history and has since 
undergone two renovations, the first in the 1800s by famous 
architect Gian Battista Meduna and the second in the mid-
20th century. Throughout its storied history, the palazzo has 
been owned by both the Dona’ and Giovannelli families and 
has remained a one-of-a-kind treasure in Venice. The Venice 
luxury hotel will feature approximately 50 guestrooms and 
suites inspired by the palace’s rich history, two signature 
dining venues, including a charming piano bar and the brand’s 
renowned Sense, A Rosewood Spa®, a state-of-the-art 
fitness center, and extensive meetings and events space.

Scandic has signed an agreement to establish a new hotel in 
Kiruna’s new city centre. The hotel property will be owned by 
Swedish mining company LKAB and built by Skanska. The new 
hotel will be Kiruna’s largest, with 230 rooms, a restaurant and 
Kiruna’s first sky bar. The project is expected to be finished at 
the end of 2021.Kiruna is transforming its urban landscape 
and developing a new city center about three kilometers from 
the existing downtown area. The reason for this is that mining 
iron ore – the basis on which both business and the city are 
built – will jeopardize the existing city center going forward. 
Scandic has had an ongoing dialogue with the construction 
group Skanska for the last few years that has now led to an 
agreement to build a new hotel in district 10 of Kiruna’s new city 
center. When the new hotel is finished at the end of 2021, it will 
replace Scandic’s existing operations in what is now Scandic 
Ferrum.– We are extremely happy to be involved in founding and 
developing Kiruna’s new city center. Just as with the existing 
hotel, the new hotel will be a meeting place for travelers and 
local guests alike. We’ll also be able to offer something unique 
and out of the ordinary with the sky bar we have planned, says 
Peter Jangbratt, Managing Director, Scandic Hotels Sweden.
The new hotel will have 230 rooms as well as conference and 
meeting facilities, a restaurant and a sky bar and gym on the 
top floor.
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Royal  Car ibbean Cruises Ltd.  (NYSE: RCL) and Si lversea 
Cruises announced agreements to bui ld three new ships 
for  S i lversea Cruises,  the u l t ra- luxury and expedi t ion cru ise 
brand that recent ly  jo ined the RCL fami ly.  S i lversea s igned 
a memorandum of understanding with German shipbui lder 
Meyer Werf t  to bui ld two new vessels in a new “Evolut ion 

Class.”  The f i rst  Evolut ion-c lass ship is  expected to del iver  in 
2022. Si lversea a lso s igned a contract  wi th Dutch shipbui lder 
Shipyard De Hoop to construct a new expedi t ion vessel , 
named Si lver  Or ig in,  that  wi l l  serve the Galapagos Is lands 
i t inerary current ly  sa i led by Si lver  Galapagos. The new ship is 
expected for  del ivery next  year.

SILVERSEA CRUISES ORDERS THREE NEW SHIPS



AN INTERVIEW BY: HOTELIER INTERNATIONAL

STORIES UNFOLD AS INTERIOR DESIGN AND ART  
IS WOVEN TOGETHER IN MARCEL WANDERS’ 
WORK. THE MAN BEHIND THE LABELS TELLS 

HOTELIER INTERNATIONAL HOW STATE-OF-THE-ART  
DESIGNS ARE BORN.
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Star designer Marcel Wanders has two weeks before the grand 
opening of The Mondrian Doha luxury hotel in Qatar, leads a design 
team, runs a company, a hotel and three start-ups around the world. 

He flies at least two times a week and sleeps about five hours a day. Still, 
he loves what he’s doing and considers himself a free man.

Hotelier International: How does your life look at the moment?
Marcel Wanders: Pretty hectic. I do a lot but I’m not a good manager. But I 
find good managers and then try to manage them. (Laughs.) It’s great fun to do 
all these different things. I enjoy getting involved in new activities. I could have 
stopped a long time ago. But my life is not about stopping; it’s about engaging.

HI: How is your creative process?
MW: We do interior design and product design; the creative processes are 
similar and yet very different. For the latter, you really need a good idea. 
Once you have one, you follow it, you stay focused. Just like when you are 

sculpting, you have a piece of marble and carve away what’s not needed. 
You’ll have the sculpture as a result. However, if you follow this procedure 
with interior design, your outcome will be very boring. Interiors need not 
one but one thousand ideas. They are like an opera or like writing a book… 
You need the Monday mornings and the Friday evenings alike. That’s why 
I like them both so much.

HI: How does your design tell a story? 
MW: When I design, I use metaphors, archetypes to take you on a journey. 
I tell you a story and I want you to be there with me. At the end of the story 
there’s a click, a positive surprise, an extra idea. Overall, I think design is a 
positive thing. You create a world that people trust and believe.

HI: How do you work with size in your designs?
MW: We do enlarge things to make them more powerful. 
For the past 100 years the world of product design was  
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dominated by industrialisation. If you wanted to sell a product around 
the world, say a lamp, you needed to fit that lamp into a box to ship it 
worldwide. And you had to find a way to fit it into a lot of houses, so the 
size was standard. But we’re now working on projects where they don’t 
want to hang 15 lamps in a given space, they want to hang just one; a 
big one. We still work a lot on “normal” products, although it’s interesting 
how the world is less dominated by industrial design as communication 
has spread worldwide. To take the earlier example, nowadays you don’t 
have to sell 100,000 lamps. You can sell one lamp to one guy in Taipei. 
The world has changed this much and created new possibilities in design.

HI: How does this change the creative process?
MW: If you know where exactly something belongs, the creative process 
can be pretty specific. If not, you have to create something that adapts 
more easily, that’s more international. If you make something that goes 
into this room, this city, this country, it’s a knowledge that will have an 

effect on your design. But in the end, in both cases, you want to create 
value, new ideas that excite you and the world. 

HI: Your signature hotel interiors are sometimes like fairy tale sets. 
What are the influences that affect your design?
MW: If I work on a hotel, there are 1,000 influences, not just one. 
Therefore, a hotel design is not just one design but 1,000 designs. 
There’s another exciting thing about doing hotel interiors around the 
world: if the hotel is in Amsterdam, you don’t want to feel like you’re 
in Taipei, and that’s the big challenge in interior design. You want to 
create a space that feels in place, that hasn’t been done before, that 
is new but still feels authentic. A place that is free of the world but 
still part of it. International, but connected to its surroundings. That’s 
complex. Hotels are interesting places; you don’t make a hotel for 
locals, but for people from somewhere else who’ll want to go there. 
This way, we’re a kind of ambassadors.

Q&A MARCEL WANDERS
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HI: How is the actual design process like with hotel interiors?
MW: When the project gets serious, we send our team to the location to 
do research. They stay there for two weeks: They go to the museums, 
restaurants, talk to the locals and tourists, see what’s happening there, 
all of this to understand where are we going to be. We have to see what’s 
so great about that city, why people want to go there. How can we be 
different?

HI: What effect would you like to have on the audience when they 
enter a lobby that you designed?
MW: I want them to step into a lobby and say “Oh my God, this 
is going to be amazing! I’m going to have such a great time here, 
this is so exciting! I have to show this to my friends.” I want them 
to go “Wow!”. The entrance of the place is interesting because it 
determines how you feel upon and after entering. You have to set the 
stage for a great experience. You want to give them a little part of a 
great life, you want to tell them: “I’ll take care of you.” 

HI: Where do you get your inspiration from?
MW: What is inspiration, I wonder? Is it the question or the answer? 
I think it’s the question. What I have to create is inspiring me and it 
makes me see things in a different way. If I’m not interested in the 
world, then inspiration doesn’t happen. When designing, I have a very 
clear agenda. The question burns within me and ignites everything 
in my life; that’s why it’s obvious that I’ll find answers wherever I go. 
Inside sits the inspiration. Outside is the answer.

HI: Is there anything on your bucket list of design?
MW: Opera. Not today, it’s too much work and I’d need a bit more 
quietness in my life. I started to compare interior design works with 
an opera set. There are so many similar elements: The audience, 
the costumes, the light, everything is manicured. Life happens and 
everything is chaotic but in opera you have an ultimate control of 
everything. There you can embrace your audience completely, and 
take them on a journey.

Q&A MARCEL WANDERS

















THE BEST HISTORICAL BARS



 EVERY HOTEL HAS A BAR, BUT NOT ALL BARS ARE 
CREATED EQUAL. THE BEST HOTEL BARS CARRY WITH THEM 
A TRADITION AND A SENSE OF TIMELESS STYLE WHICH CAN 

NEVER BE REPLICATED BY A MODERN-DAY INTERLOPER. 
KNOWING THAT YOU’RE DRINKING AT THE SAME BAR 

HEMINGWAY OR SINATRA DRANK AT CANNOT BE BEATEN. 
LIKEWISE IT’S IMPOSSIBLE TO PUT A PRICE ON DRINKING A 
SINGAPORE SLING IN THE VERY SAME PLACE THAT IT WAS 

INVENTED. THESE FIVE BARS FROM ALL AROUND THE GLOBE 
ARE PROOF THAT THE PERFECT COCKTAIL IS SO MUCH MORE 

THAN THE SUM OF ITS PARTS.

THE BEST
HISTORICAL

BARS 

THE BEST HISTORICAL BARS
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A true palace and undisputed symbol of the Belle Époque, the Alvear Palace Hotel opened 
its doors in 1932. Since then the hotel and its iconic Lobby Bar have been at the heart  of 
Argentina’s social, cultural, political and business life. The hotel is decorated in the opulent 
style of Louis XV, and the Lobby Bar takes after a French brasserie, with original wood paneling; 
marble bar, floors and walls; and extravagant drapes, light fittings and furniture. The dapper 
barmen and wait-staff in plush scarlet jackets complete the scene. To have a drink here is to 
journey back in time and it is little wonder that the local government has decreed it to be “the 

most notable Bar of the City of Buenos Aires.”

ALVEAR PALACE HOTEL
BUENOS AIRES

www.alvearpalace.com
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Never has a bar been more synonymous with a single drink than the Long Bar at Raffles. The 
Singapore Sling, invented in 1915 by Hainanese-Chinese barman Ngiam Tong Boon, defines a 
nation and is now served throughout the region and the world. Sipping on a Sling at the Long Bar 
is the quintessential Singaporean experience, and over 2000 are served every single day. The 
deep, rich colours and greenery of the two-story Long Bar are inspired by Malayan plantation 
life in the 1920s, and the wrap-around verandah features cane and rattan lounge chairs and 
wooden tables. In keeping with the relaxed atmosphere, guests are invited to brush peanut 
shells off the tables and bar-top to the floors; it’s quite possibly the only place in Singapore 

where littering is encouraged. 

RAFFLES
 SINGAPORE
www.raffles.com/singapore/
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London’s most famous hotel is home to one of the most iconic bars on the planet. The American 
Bar opened on the River side of The Savoy in the early 1890s and moved to its present location 
in 1904. The term ‘American Bar’ refers to a bar serving mixed or ‘American-style’ drinks (aka 
cocktails), which became popular in the UK at the turn of the last century. Its list of celebrity 
patrons is longer than its menu, but to this day no-one at the Savoy can agree on Sinatra’s 
favourite tipple. Dry Martini? Or Jack Daniels on the rocks? The bar’s first famous bartender 
was Ada Coleman, inventor of the Hanky Panky. But her successor Harry Craddock would leave 
an even bigger mark; his 1930 publication The Savoy Cocktail Book is still in print today and 
is widely regarded as the bartender’s bible. The American Bar oozes Art Deco panache, and 
under the leadership of award-winning head barman Erik Lorincz it continues to set the global 

standard for cocktail bars. 

THE SAVOY
LONDON

www.fairmont.com/savoy-london
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The Ritz is Paris. Coco Chanel famously said “Le Ritz c’est ma maison”, and it’s widely regarded 
as the grandest hotel in Europe. One of the hotel’s most celebrated guests and drinkers was 
Ernest Hemingway, who preferred the intimate atmosphere of Le Petit Bar to the main Ritz Bar 
or the Bar Vendôme. In 1994 Le Petit Bar was renamed Bar Hemingway and decorated with 
photos taken by Papa himself. A legend within the legend, Bar Hemingway is a place to sip fine 
vintages or sample the creations of head barman Colin Peter Field, who has twice been voted 

the world’s best barman by Forbes magazine.

THE RITZ
PARIS

www.ritzparis.com
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For sheer wow factor it’s impossible to beat the legendary Carousel Bar at the Hotel Monteleone. 
As the name suggests the entire bar revolves 360 degrees, making it the only merry-go-round 
in the world with a ‘no under-21s’ policy. Installed in 1949, the 25-seat bar turns on 2000 
large steel rollers, powered by a one-quarter horsepower motor. Patrons circumnavigate at one 
revolution every 15 minutes, giving them more than enough time to appreciate the splendid 
views of Royal Street below. The bar has given rise to two famous cocktails – The Goody 
and The Vieux Carre – and has been ridden by people as diverse as Hemingway (him again), 
Faulkner, Rod Stewart and Quentin Tarantino. The current carousel top was added in 1992 and 

in 2011 additional lighting and a new pewter bar top were installed.

HOTEL MONTELEONE
NEW ORLEANS

www.hotelmonteleone.com

THE BEST HISTORICAL BARS



THE BEST HISTORICAL BARS























Η καθαριότητα και η απολύμανση των χώρων των ξενοδοχείων είναι 
πολύ σημαντική ιδιαίτερα στην εποχή της πανδημίας.  Άλλωστε η αυ-
στηρή τήρηση των  πρωτοκόλλων υγιεινής και ασφάλειας είναι προ-
ϋπόθεση για την φιλοξενία σε κάθε είδους κατάλυμα παρόλο που οι 
ανάγκες του διαφοροποιούνται ανάλογα με τη χρήση και την επισκε-
ψιμότητα.

Ωστόσο οι κανόνες που μένουν σταθεροί είναι εκείνοι που διασφαλί-
ζουν σε κάθε περίπτωση την ασφάλεια και την υγεία των φιλοξενου-
μένων αλλά και των εργαζομένων.Βασική προϋπόθεση ο σωστός αε-
ρισμός και των κοινόχρηστων χώρων του καταλύματος αλλά και των 
δωματίων.  Οι κανόνες για την ασφάλεια στο χώρο του ξενοδοχείου 
που έχουν θεσπισθεί επιβάλλουν την σχολαστική καθαριότητα τόσο 
των κοινόχρηστων χώρων π.χ. lobby, τραπεζαρία, bar, κ.λπ. όσο και 
των δωματίων.

Αυτό απαιτεί εκπαίδευση του προσωπικού που ασχολείται με το 
Housekeeping και προσήλωση στην λεπτομέρεια. Ιδιαίτερη έμφαση 
χρειάζεται να δοθεί στην καθαριότητα αντικειμένων όπως είναι το τη-
λεκοντρόλ, το τηλέφωνο, διακόπτες, πόμολα κλπ. με ειδικά προϊόντα 
καθαριότητας και καθημερινή απολύμανση.

Τέλος χρειάζεται να επιλέγουμε πάντα προϊόντα υψηλής ποιότητας 
που να ανταποκρίνονται στα υψηλά standards που έχουμε θέσει για 
την υγιεινή και την ασφάλεια στον χώρο του καταλύματός.  

Μεγάλο ενδιαφέρον παρουσιάζουν τα βιολογικά καθαριστικά που 
έχουν να προσφέρουν εκτός από την απόλυτη ασφάλεια και επιπλέ-
ον προστιθέμενη αξία. Τη συνεισφορά τους στη βιωσιμότητα και στην 
προστασία του περιβάλλοντος. Ωστόσο συνεχίζοντας την ανάπτυξη 
και επιμήκυνση του τουριστικού προϊόντος στη χώρα μας,  γεννάται 
ένα ερώτημα. Τι προβλέπεται στη διαχείριση απορριμμάτων που βε-
βαίως το μέγεθός τους κατά την διάρκεια της τουριστικής περιόδου 
αυξάνεται;

Υπάρχει μία άμεση και επίκαιρη απάντηση από την εται-
ρεία TT CLEAN (T&T Maintenance Master PC ) που διανέμει στην Ελ-
λάδα τα Αγγλικά προϊόντα PREMIERE για την  μείωση των απορριμμά-

των στην πηγή.

Η απάντηση είναι η χρήση των προϊόντων Premiere στην μονόλιτρη 
συσκευασία τους σε υπερσυμπυκνωμένη μορφή (ΣΕΙΡΑ Ε). Με την χρή-
ση αυτών των προϊόντων έχουμε τα παρακάτω οφέλη:

Καθαριότητα
   απολύμανση&

• Μείωση πλαστικών μπουκαλιών  
• Μείωση πλαστικών σάκων απορριμμάτων 
• Μείωση κόστους στην αγορά/χρήση χημικού προϊό-
ντος καθαρισμού 
• Μικρότερος χώρος αποθήκευσης 
• Μικρότερο βάρος μεταφοράς

Τα παραπάνω βοηθούν στην μείωση κόστους στα ξενοδοχεία  
αλλά και επειδή  από 1/1/2022 θα ισχύει ο νομός 4819/2021 ΦΕΚ 
129/Α που βάζει σε εφαρμογή «πληρώνω όσο πετάω».

Είναι πάρα πολλά τα οφέλη από τη χρήση των συγκεκριμένων 
προϊόντων για το περιβάλλον, την κοινωνία και την οικονομία.
Η χρήση τους είναι μία κίνηση από πλευράς των επιχειρήσεων 
(ξενοδοχείων, χώρων μαζικής εστίασης, νοσοκομείων, εταιρει-
ών καθαρισμού κ.λπ.) που βεβαίως αποδεικνύει και την εταιρική 
κοινωνική ευθύνη τους.





























         Argiro

   Barbarigou
A rgiro Barbarigou, named the 

Ambassador of Aegean Cui-
sine by the European Com-
mission, is the best known 

and most beloved celebrity chef in Greece.  
Known affectionately as the “First Lady of 
Greek Cuisine”, Argiro has devoted herself to 
sharing the secrets of authentic Greek cook-
ing throughout Greece and around the world.  
In Greece, she is universally known because 
of her omnipresence on television and the 
Internet, where her authentic and infectious 
personality has won her many dedicated fans.  
In addition, her great success derives from the 
love, passion, devotion and painstaking atten-
tion to detail found in all for her delicious, yet 
relatively easy to make, recipes.

Argiro’s “education” began in her mother’s 
kitchen on her native Paros Island.  She openly 
credits her mother, Konstantza, with introducing 

her to many of the techniques of Greek cook-
ing found throughout her recipes.  Furthermore, 
at her mother’s side, the love and passion for 
cooking and planning and hosting meals was 
deeply imbued into her.  In the mid-‘90s, she 
opened her first restaurant Papadakis on Paros 
to great acclaim and success.  After this initial 
success, she expanded her education by study-
ing French Cuisine in London and Paris.  

Today, Argiro’s restaurant, Papadakis in the 
upscale Kolonaki neighborhood of Athens 
is a staggering success.  Opened in 2005, 
Papadakis is a must venue for both Greek 
and visiting celebrities, politicians, business-
people and for anyone looking for great food 
and atmosphere. Her daughter, Konstantina, 
manages the restaurant.  At Papadakis, the 
lifelong calling that Argiro has dedicated to 
creating the perfect dishes is exhibited on a 
daily basis.

Currently, Argiro has a daily cooking show on 
Skai TV, a major Greek television network.  Al-
ternatively, she is easy to find on the Internet 
at www.argiro.gr and on pretty much every so-
cial media site.  Countless Greeks consume 
Argiro on daily basis because they really like 
her and maybe more importantly because her 
recipes and instructions are easy to follow and 
duplicate.

Argiro unconditionally and very often donates 
her time, celebrity, expertise and wonder-
ful personality to many notable causes, both 
Greek and foreign.

Argiro has travelled extensively, especially in 
Europe and North America, and is widely rec-
ognized by the Greek diaspora and people who 
like Greek Cuisine, which is just about ev-
eryone.  Argiro’s recipes are available 
in English at argirobarbarigou.com.

Photo Credits:
Food styling: Μάκης Γεωργιάδης | Photo: Παύλος Τσοκούνογλου



Clean the octopus: turn the hood inside out and remove the viscera.
Also, apply pressure and remove the mouth.
Rinse thoroughly and cut the octopus into pieces.
Heat the olive oil in a pot and sauté the onion until slightly wilted for a few 
minutes, but making sure it does not go brown.
Add the octopus pieces and sauté for a few more minutes, until it changes 
color and turns reddish.
Sprinkle with the herbs and combine to release flavors.
Add the tomato paste, rubbing it into the base of the pot with a wooden 
spoon.
Finish with the wine and deglaze (remove and dissolve browned food residue 

from the bottom of the pot).
Wait for the alcohol to evaporate; mix in the grated tomatoes and enough 
water to cover the ingredients.
Cover and simmer until the octopus becomes tender.
Add the macaroni and some more water to cook the pasta (if necessary).
Simmer on a low heat for 10-12 minutes, stirring regularly, until the pasta is 
cooked and the food is somewhat juicy. It should not be completely dry.
Season towards the end – if the octopus is fresh, adding salt may not even be 
necessary as the octopus is sometimes salty enough.
On the contrary, you may have to add a pinch of sugar to balance out the 
flavors.

PREPARATION

Octopus 
with macaroni
by Argiro 
Barbarigou
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1 fresh octopus (almost 3.3 lb)
2 onions
½ cup extra-virgin olive oil
½ cup dry white wine
1 pinch of ground cinnamon
1 pinch of ground allspice
1 pinch of ground cloves
1 cup grated tomatoes
1 tbsp. tomato paste
1.1 lb macaroni
Salt
freshly ground pepper

When boiling short pasta 
(macaroni, pasta shells, orzo 
pasta etc) in a sauce, there 
must be enough juice left 
over when the food is ready 
so that the pasta does not 
stick together.

Tip for this recipe
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ART IN WHITE
ODETTE, A TWO-MICHELIN STARRED RESTAURANT  
IN SINGAPORE IS AWARD-WINNING CHEF-OWNER  

JULIEN ROYER’S FIRST OPENING



Odette, located at the iconic National Gallery of Singapore, is the 
first restaurant of award-winning Chef-owner Julien Royer. The 
two-Michelin starred restaurant serves modern French cuisine, 
guided by Royer’s respect for seasonality, terroir and artisanal 
produce sourced from boutique producers around the world. 

Odette is named in tribute to Royer’s grandmother, who taught him how 
some of the most remarkable dishes can come from the purest ingredients, 
and believed in ensuring that the fundamental pleasures of enjoying a meal 
are delivered in the most thoughtful, welcoming and hospitable manner. 
This ethos has directed every aspect of the Odette experience.

As examples of so-cal led “Essential Cuisine”, Royer’s dishes 
are honest and refined in their simplicity. Having el iminated 
cul inary pretence, ingredients from the best sources are treated 
with a del icate and restrained touch which has become Royer’s 
signature. The restaurant made its debut at ninth place on Asia’s 
50 Best Restaurants 2017 l ist– the highest new entry in the history 
of the l ist, and had cl imbed to second place this year, making it 
Singapore’s best-ranked restaurant.

Royer has devoted years to forging lasting relationships with some of 
the finest boutique producers from around the globe, 
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including cheeses from Bernard Antony in Vieux-Ferrette, in north-
east France; pigeon from Plounéour-Ménez, in north-west France; 
asparagus from Asperges de Roques Hautes in the Marseille region; 
as well as fish and seafood from Hokkaido prefecture in Japan.

The wine list at Odette is a collaboration between award-winning 
head sommelier Vincent Tan and Royer himself. The list showcases 
winemakers who share the same respect for their harvest as Odette 
does, and who prize quality over variety. Similarly, much reverence 
is paid to the five thoughtfully selected champagne lines: the range 
spans from the celebrated Henri Giraud Fût de Chêne Aÿ Grand Cru 
to the Chartogne-Tail let Rosé. 

Every detail in Odette has been carefully considered when it comes to the 
interior, too. London’s Universal Design Studio crafted the 32-seat space, 
with overall creative direction led by Singaporean artist Dawn Ng. Odette’s 
interior design has been approached as a piece of art, intentionally mirroring 
Royer’s approach of honouring the integrity of ingredients and their pure 
flavours. This is demonstrated through the use of natural, raw elements 
that evoke warmth and comfort, as well as a soft colour palette, all while 
respecting its historic and iconic location within the National Gallery.










